
 
 
 

  
 

RTL Group increases revenue and EBITA, for the sixt h 
consecutive year  
 
Luxembourg, 5 March 2008 − RTL Group, the leading European entertainment network, 
announces its audited results for the year ended 31 December 2007.  
 
Highlights 

                                                           
1 Adjusted for TPS, Belgian and Netherlands radio and other minor scope changes 
2 EBITA represents earnings before interest and income tax expense excluding impairment of goodwill, disposal groups and 
amortisation and impairment of fair value adjustments on acquisitions and gain or loss from sale of subsidiaries, joint 
ventures and other investments 
3 Primarily launch costs of digital television channels in France, Germany and the UK 
4 Adjusted earnings per share represents the net profit for the period adjusted for impairment of goodwill, disposal groups 
and amortisation of fair value adjustments on acquisitions, gain or loss from sale of subsidiaries, joint ventures and other 
investments, net of income tax expense and one-off tax effects 

In EUR million Year to 
December 

 2007 

Year to 
December 

 2006 

Per cent 
change 

    
Revenue 5,707 5,640 +1.2 
Underlying revenue 1 5,615 5,442 +3.2 
Reported EBITA 2 898 851 +5.5 
Restructuring costs and non recurring items (3) 2  
Start up losses3 38 36  
Adjusted EBITA 933 889 +4.9 
Reported EBITA margin (%) 15.7 15.1  
Adjusted EBITA margin (%) 16.3 15.8  
    
Reported EBITA 898 851 +5.5 
Amortisation and impairment of fair value adjustments 
on acquisitions of subsidiaries and joint ventures 

 
(19) 

 
(14) 

 

Amortisation of fair value adjustments on acquisitions 
of associates 

 
0 

 
(2) 

 

Impairment of goodwill and disposal groups (133) 0  
Gain from sale of subsidiaries, joint ventures and 
other investments 

 
76 

 
207 

 

Net financial income 22 35  
Income tax (expense)/income (170) 34  

of which: Current tax expense (267) (188)  
Deferred tax income 97 222  

Profit for the year 674 1,111  
Attributable to:    
Minority interest 111 221  
RTL Group shareholders 563 890  
    
Adjusted EPS (EUR) 4 3.54 3.52 +0.6 
Proposed/paid ordinary dividend per share (EUR) 1.3 0 1.20 +8.3 
Proposed/paid extraordinary dividend  
per share (EUR) 3.70 1.80 >100.0 
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Another very successful year for RTL Group 
 
• Reported EBITA of EUR 898 million, up 5.5 per cent 
 
• Reported Group revenue up 1.2 per cent to EUR 5,707 million, despite the sale of 

TPS; underlying revenue up 3.2 per cent 
 
• Reported EBITA margin improved to 15.7 per cent 
 
• Net profit attributable to RTL Group shareholders down to EUR 563 million (2006: EUR 

890 million). This is due to a number of negative one-offs in 2007 (the goodwill 
impairment and the German cartel fine) and positive one-offs in 2006 (the gain on 
disposal of TPS and recognition of a deferred tax asset) 

 
• Net cash from operating activities of EUR 860 million resulting in an operating cash 

conversion of 110 per cent 
 
• EUR 5.00 proposed total dividend payout, up 67 per cent compared to total dividend 

payout for 2006 
 
• Improved advertising conditions in most countries 
 
 
The major profit centres with significant contribut ions to RTL Group’s EBITA 
 
• German family of channels increased its audience lead over ProSiebenSat1 to  

4.6 percentage points, EBITA up 11.6 per cent 
 
• EBITA of Groupe M6, adjusted for the sale of TPS, up 4.9 per cent 
 
• Worldwide production arm FremantleMedia with another year of strong performance 

across its main markets, EBITA up 4.8 per cent, driven by higher earnings from the US 
 
• Five group in the UK with positive EBITA of EUR 10 million, net advertising market 

share increased to 9.3 per cent, driven by additional sales from the digital channels 
Five US and Five Life 

 
• RTL families of channels in the Netherlands and in Belgium with strong advertising 

business, both profit centres with record EBITA  
 
• French radio family has regained market leadership, with RTL Radio gaining more 

than 600,000 additional listeners in one year 
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Focus on core businesses by further developing the families of channels and 
production, expansion of digital activities and cos t control  
 
• Best ever audience share for the German family of channels, with all channels 

reporting higher audience shares in the 14 to 49 target group 
 
• Digital pay-TV channels in Germany already with more than 2 million subscribers 

one year after their launch 
 
• Dynamic growth of Groupe M6’s digital channels, W9 the most-watched ‘new channel’ 

on free DTT in France in the second half of 2007 
 
• M6 Mobile by Orange continues its rapid expansion, customer base up 52.5 per cent 

year-on-year to 1.17 million subscribers 
 
• Major growth initiatives to expand RTL Group’s production business: 

launch of FremantleMedia Talent Fund and UFA Cinema in Germany 
 
• Asset deal with Talpa Media to strengthen RTL Nederland: integration of Radio 538 

and of successful Talpa programmes implemented, launch of fourth free-TV channel 
RTL 8 

 
• New joint venture to enter the fast growing Russian satellite and cable TV market 
 
• Launch of digital radio stations RTL L’Equipe and RTL Autrement in France 
 
 
 
„We are guiding the company into a new phase“ 
 
Gerhard Zeiler, Chief Executive Officer of RTL Group, said: 
 
“2007 was the most successful business year in RTL Group’s history. By maintaining a 
firm focus on our core businesses, we grew our operating result for the sixth consecutive 
year, and generated our highest EBITA margin ever. Our families of channels in Germany, 
the Netherlands, Belgium and Groupe M6 in France − adjusted for the sale of TPS − in 
particular contributed to the increased operating result. Our worldwide production arm 
FremantleMedia again made significant contributions to the Group’s EBITA. 
 
Following our strong results in 2007 and based on our consistently strong cash flows, we 
recommend the distribution of a gross dividend per share of EUR 5.00, up 67 per cent 
compared to the total dividend payout for the fiscal year 2006. 
 
More than ever, RTL Group’s success is founded on numerous businesses across 
Europe. Building on this strong foundation, we are guiding the company into a new phase. 
We are developing our broadcasting operations into digital TV families with a presence on 
all new platforms. We will systematically meet the rising demand for attractive content and 
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expand our production arm FremantleMedia, with new talent, new formats and by doing 
business in new markets. 
  
Television will remain the key medium. And RTL remains the quality brand in commercial 
European TV. 
 
With regard to advertising sales, we have − despite the current economic climate − no 
reason to be pessimistic. Nevertheless, we remain cautious given the continued low 
visibility in most markets.” 
  
 

 

Conference Call RTL Group Results for press: 
 
Date:    Wednesday, 5 March 2008 
   10.30 (Luxembourg) / 9.30 (London) 
 
Number to dial:  +44 20 7162 0125 
  
Replay details:  There will be a 13 day replay available from 5 March to 18 March 2008,   
 
   by dialing:  +44 20 7031 4064 

Passcode: 783483 
  
The slides of the presentation and the mp3-file will also be available on www.rtlgroup.com. 
 
 
 
 
For further information please contact: 
 
Media     Investor Relations 
Oliver Herrgesell   Andrew Buckhurst 
Corporate Communications  Investor Relations 
Phone: +352/2486 5200  Phone: +352/2486 5074 
oliver.herrgesell@rtlgroup.com  andrew.buckhurst@rtlgroup.com 
  
 
 
 
 
About RTL Group 
RTL Group is the leading European entertainment network, with interests in 42 television channels and 32 
radio stations in ten countries and content production throughout the world. The television portfolio of Europe’s 
largest broadcaster includes RTL Television in Germany, M6 in France, Five in the UK, the RTL channels in 
the Netherlands, Belgium, Luxembourg, Croatia and Hungary, Ren TV in Russia and Antena 3 in Spain. RTL 
Group’s flagship radio station is RTL in France, and it also owns or has interests in other stations in France, 
Germany, Belgium, the Netherlands, Spain and Luxembourg. RTL Group's content production arm, 
FremantleMedia is one of the largest international producers outside the US. Each year, it produces more than 
10,000 hours of programming across 55 countries. 
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produced sitcom Bibin svijet, the reality format Policijska Patrola and the Domino Day event, 
which scored an audience share of 37.5 per cent. 

In 2007, the most popular US series on Croatian television were again broadcast by RTL 
Televizija. These included Nip/Tuck, CSI: NY, Prison Break and Cold Case, all of which scored 
excellent ratings of above 30.0 per cent. Movies have also continued to be an important part of 
RTL Televizija’s schedule. The channel aired eight of the ten most-watched movies on Croatian 
television in 2007. 
 
In May 2007, RTL Televizija successfully introduced a new weekday access primetime line-up, 
starting with the courtroom drama Sudnica and followed by Vecera za 5, a local adaptation of 
the successful Vox format Das perfekte Dinner. The new lifestyle cookery show attracted an 
average audience share of 36.8 per cent among young viewers. The main news bulletin Vijesti 
was given a facelift and is now screened at 18.30, followed by the popular magazine Exploziv, 
the police series KT 2 and the daily soap Zabranjena Ljubav (Forbidden Love). Overall, the 
channel’s audience share in the time slot increased strongly after the launch of the new line-up. 
 
 
 
Profit centre Spain: television and radio 
 
The introduction of digital terrestrial television (DTT) in 2005 and the launch of two new general-
interest channels in 2006 (Cuatro and La Sexta) saw significant change in the Spanish TV 
market, where multi-channel penetration had been traditionally low. At the end of 2007, DTT 
penetration reached 24.7 per cent of TV households, up from 12.6 per cent at the end of 2006. 
Due to the resulting audience fragmentation all major analogue channels lost audience shares 
in 2007. Antena 3’s audience share in the key demographic of 13 to 55 year-old viewers fell to 
18.0 per cent (2006: 20.7 per cent). The channel managed to maintain its position as the 
second most watched channel, both in the 13 to 55 demographic and in terms of total audience 
share.  
 
The Spanish TV advertising market continued to grow strongly, by an estimated 8.7 per cent. 
However, the drop in audience shares affected Antena 3’s advertising revenue and the 
channel’s share of the TV advertising market decreased to 25.2 per cent (2006: 27.1 per cent).  
 
Antena 3’s most-watched programme in 2007 was the broadcast of the Uefa Cup final between 
the two Spanish teams Espanyol and Sevilla, which attracted more than 10 million viewers and 
achieved a total audience share of 50.4 per cent. In terms of total audience, six of the ten most-
watched programmes in 2007 were aired by Antena 3. With an average audience share of 21.7 
per cent in the key 13 to 55 age group, the acclaimed series El Internado became the most 
successful launch of a Spanish fiction series in the year. Other programmes that drew large 
audiences included the in-house produced fiction series Los Hombres de Paco; the film event 
Shrek et feliz navidad, a special production for Christmas starring the animated character 
Shrek; the popular game show La ruleta de la suerta; the US animated series The Simpsons; 
and Antena 3 Noticias, which was the most-watched news programmes on Spanish TV for the 
third consecutive year.  
 
Benefiting from the expansion of DTT, the digital channels of the group, Antena Neox and 
Antena Nova, more than doubled their cumulated audience during the year, with Antena Neox 
being the most-watched of the ‘new’ DTT channels. 
 
The two radio stations of the Antena 3 Group, Onda Cero (general-interest) and Europa FM (hit 
music), both improved their ratings in 2007. 
 
On a 100 per cent basis, the EBITDA of the Antena 3 Group decreased to EUR 334 million 
(2006: EUR 348 million) and the net profit to EUR 200 million (2006: EUR: 290 million, 
positively impacted by a one-off income of EUR 64 million). 
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The profit share of RTL Group was EUR 40 million (2006: EUR 49 million, positively impacted 
by a one-off income of EUR 11 million). 
 
In June 2007, RTL Group and Grupo Planeta De Agostini, the two leading shareholders of 
Antena 3 Group, renewed their shareholders agreement. Both parties agreed to extend the 
agreement indefinitely, although both companies can terminate the agreement after 30 June 
2009 with a 180-day notice period. At the end of 2007, RTL Group held a 20.0 per cent stake in 
Antena 3. Grupo Planeta De Agostini is the company’s largest shareholder with a 45.15 per 
cent shareholding. 
 
 
 
Profit centre Others 
 
This profit centre comprises the corporate centre, the participations in RTL Klub (Hungary) and 
Ren TV (Russia), the former stake in Media Capital (Portugal), and other minor investments. 
 
 

In EUR million Year to 
December 

2007 

Year to 
December 

2006 

Per cent 
change 

    
Revenue 29 31 (6.5) 

    
Reported EBITA (19) (15) +26.7 

Corporate centre (28) (31) (9.7) 
RTL Klub 7 8 (12.5) 

Ren TV 2 3 (33.3) 
Media Capital 0 5 n.a. 

 
 
RTL Klub maintained its clear leadership position and even slightly increased its average 
audience share in primetime in the key target group of 18 to 49-year-old viewers to 34.8 per 
cent (2006: 34.4 per cent), 9 percentage points ahead of its closest rival TV 2. In its main target 
group, RTL Klub was the most watched channel in Hungary on 342 out of 365 evenings. This 
positive development was driven by the channel’s broad range of programmes, including 
established audience favourites such as the long-running daily soap Barátok Közt (Between 
Friends) and the reality show Gyızike, blockbuster movies including Spider Man, Ice Age and 
Mr. & Mrs. Smith, and a grid of high-quality US series such as ER, Lost, CSI: Miami, Prison 
Break, Grey’s Anatomy and Criminal Minds. During the autumn season, RTL Klub successfully 
launched three new primetime shows; the locally developed talent show Csillag születik (A Star 
is Born), FremantleMedia’s game show format Poker Face, and Endemol’s Take it or Leave it. 
RTL Klub’s share of the net TV advertising market decreased from 49.7 per cent in 2006 to 48.5 
per cent in 2007. 
 
In July 2007, RTL Klub acquired 100 per cent of the shares in one of Hungary’s largest internet 
DVD and book retailers, Netpiac. Another move to further diversify the company’s revenue 
streams was the launch of the RTL-branded debit and credit card ‘RTL Card’, in partnership 
with K&H Bank, in August 2007. By the end of the year, more than 10,000 customers applied 
for the service. 
 
RTL Group’s share of the results was EUR 7 million (2006: EUR 8 million). 
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In Russia, RTL Group holds a 30 per cent stake in Ren TV. The new strategy for the Ren TV 
Media Holding, approved at the beginning of 2007, defines Ren TV’s main target demographic 
as males aged 25 to 54, so most primetime projects cater to them. At the same time Ren TV is 
a channel with a broad offering which includes Formula One motor racing, new series such as 
Supernatural, Prison Break, 4400 and entertainment formats such as the Russian adaption of 
the Vox hit format Das perfekte Dinner. Ren TV’s most successful original programmes includes 
the serial Soldaty (Soldiers), Chas suda (Court time), the news programme 24, Voennaya tayna 
(War Secret), along with documentaries and the analytical programme Nedelya s Mariannoy 
Maksimovskoy (This week with Marianna Maksimovskaya), which is famous for its independent 
views. Before the start of the new television season in August 2007, Ren TV had changed its 
logo which now corresponds more precisely with the expectations of Ren TV’s target audience. 
 
The advertising market once again performed strongly, up an estimated 24 per cent on 2006, 
driven largely by pricing effects.  
  
In the age group 6 to 54, Ren TV achieved an audience share of 5.0 per cent (2006: 4.9 per 
cent) and finished the year with an TV advertising market share of 5.3 per cent (2006: 4.7 per 
cent). 
 
RTL Group’s share of the results was EUR 2 million (2006: EUR 3 million). 
 
 
 
Portfolio changes 
 
Following approval from the European Commission on 18 January 2007, RTL Group completed 
its exit from Sportfive, resulting in a gain on disposal of EUR 66 million for the Group. 
 
On 22 January 2007, the Portuguese market regulators approved a voluntary offer for the 
shares of Media Capital by Grupo Prisa. The offer period ran from 23 January to 5 February 
2007 and was priced at EUR 7.40 per share. Given the uncertainties surrounding both the 
pricing and the timing of a subsequent mandatory offer by Grupo Prisa, and the unlikelihood 
that a counter offer by RTL Group would succeed, RTL Group decided to sell its entire 
shareholding. This full disposal resulted in cash proceeds of EUR 209 million and a gain on 
disposal of EUR 33 million for the Group. 
 
In June, RTL Group and John de Mol’s Talpa Media Holding announced that they signed an 
asset deal in the Netherlands. The country’s leading radio station Radio 538 was integrated in 
RTL Nederland, which also acquired TV assets from Talpa Media, such as sports rights and 
successful Dutch shows and drama series. Talpa Media received a minority stake in RTL 
Nederland. The deal closed at the end of September 2007. 
 
In October 2007, RTL Group, via M6, acquired 34 per cent in AnnoncesJaunes.fr through a 
EUR 16 million capital increase. 
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Share of results of associates 
 
EBITA 
In EUR million 

Year to 
December 

2007 

Year to 
December 

2006 

Per 
cent 

change 
    
- Antena 3 40 49 (18.4) 
- RTL Klub 7 8 (12.5) 
- Media Capital 0 5 n.a. 
- RTL II 3 4 (25.0) 
- Ren TV 2 3 (33.3) 
Others 8 3 >100.0 
Total 60 72 (16.7)  

 
The total contribution of the associated companies decreased to EUR 60 million (2006: EUR 72 
million). The major reasons for this decline are the weaker results at Antena 3 − although 2006 
was positively impacted by a one-off income of EUR 11 million − and the sale of the Media 
Capital stake at the beginning of 2007 (the 2006 results include the full year results of Media 
Capital in Portugal). 
 
 
Interest (expense) / income and financial results o ther than interest 
 
Net interest expense amounted to EUR 4 million (2006: income EUR 2 million). The 
deterioration is due to the discount effect of long term payables offsetting the increased interest 
income resulting from the strong cash position. It also includes interest charges on pension and 
lease liabilities. 
 
The financial results other than interest include impairments on financial assets as well as fair 
value adjustments on embedded derivatives and put options.  
 
 
Amortisation of fair value adjustments on acquisiti ons of subsidiaries,  
joint ventures and associates 
 
This heading includes the costs related to the amortisation of fair value adjustments on the 
acquisitions of Five, M6, Ren TV and N-TV. The majority of the expense relates to Five and M6. 
 
Under IAS 36, following a business combination, any later upwards re-assessment of deferred 
tax assets automatically leads to a similar downwards adjustment of goodwill. As at 31 
December 2007 new deferred tax assets were recognised amounting to EUR 5 million (2006: 
EUR nil million) leading to an additional goodwill impairment of the same amount, EUR 5 million 
(2006 : EUR nil million). The effect on the net result was nil. 
 
 
Impairment of goodwill and disposal groups 
 
An impairment of goodwill was recorded at 30 June 2007 amounting to EUR 123 million. This 
impairment affects the carrying value of the Group’s UK Television activities and reflects the 
following: 

• Stronger competition in the increasingly fragmented UK television market, 
affecting all established broadcasters;  

• Higher content cost growth than previously forecast; 
• A cautious outlook concerning call TV revenue and advertising market growth 

rates. 
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Based on the above, the value in use, determined on the basis of revised cash flow projections 
(using a growth rate of 3 per cent and a discount rate of 8.5 per cent), resulted in an impairment 
loss recorded as at 30 June 2007 which has been fully allocated to goodwill. 
 
 
Gain from sale of subsidiaries, joint ventures and other investments 
 
There was a net gain from sale of subsidiaries, joint ventures and other investments in 2007 
amounting to EUR 76 million (2006: EUR 207 million). The main transactions that occurred in 
2007 were the gain on disposal of both Media Capital and Sportfive and a loss that was 
incurred following the repayment of a loan that has been considered as a partial disposal in 
accordance with IAS 21. 
 
 
Income tax (expense)/income 
 
The normalised Group tax rate was approximately 29 per cent (2006: 28 per cent).   
 
In 2007 the tax expense was EUR 170 million (2006: income of EUR 34 million). 2006 was 
largely impacted by the recognition of a deferred tax asset amounting to EUR 234 million. 
 
As of 6 July 2007, the tax reform 2008 passed the Bundesrat, the upper house of German 
parliament. The new tax legislation will be effective as of 31 January 2008 resulting in a 
lowering of the tax rate from 40 per cent to 31.5 per cent.  
 
By using the new overall German effective tax rate of 31.5 per cent, the net amount of deferred 
tax assets and liabilities as of 1 January 2007 dropped by EUR 68 million resulting in a one-off 
deferred tax expense. 
 
A new deferred tax asset, amounting to EUR 89 million, was recognised in 2007 following a re-
assessment of the losses available for use within the foreseeable future in Luxembourg.  
 
 
Profit for the year attributable to RTL Group share holders 
 
The profit for the year attributable to RTL Group shareholders was EUR 563 million (2006: EUR 
890 million). This decline is due to a number of negative one-offs in 2007 (the goodwill 
impairment and the German cartel fine) and positive one-offs in 2006 (the gain on disposal of 
TPS and recognition of a deferred tax asset). Without these effects the 2007 profit for the year 
would have increased substantially. 
 
 
Earnings per share 
 
Reported earnings per share, based upon 153,618,853 shares, was EUR 3.67 per share (2006: 
EUR 5.79 per share). The adjusted earnings per share, taking into account the amortisation of 
fair value adjustments on acquisitions and impairment of goodwill, gain or loss from sale of 
subsidiaries, joint ventures and other investments, net of income tax expense and one-off tax 
effects, increased slightly to EUR 3.54 (2006: EUR 3.52) per share. 
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Net cash position 
 
The consolidated net cash position at 31 December 2007 was EUR 1,059 million (2006: 
reported net cash EUR 734 million). The Group continues to generate significant operating cash 
flow with an EBITA cash conversion of 110 per cent (2006 : 98 per cent). 
 
 
Net cash position  
In EUR million 

As at 31 
December 

2007 

As at 31 
December 

2006 
   
Gross balance sheet debt (105) (106) 
Less: Loans receivable 20 5 5 
Gross Financial debt (100) (101) 
Add: Cash 535 348 
Add: Cash deposit 624 487 
   
Net cash position 1,05921 734 

 
 
 
 
 
Outlook 
 
With regard to advertising sales, RTL Group has − despite the current economic climate − no 
reason to be pessimistic. Nevertheless, we remain cautious given the continued low visibility in 
most markets. 
 
RTL Group’s success is founded on numerous businesses across Europe. Building on this 
strong foundation, we are guiding the company into a new phase. RTL Group is developing its 
broadcasting operations into digital TV families with a presence on all new platforms. The 
Group will also systematically meet the rising demand for attractive content and expand its 
production arm FremantleMedia, with new talent, new formats and by doing business in new 
markets.  
 
Our first priority remains to create value for our shareholders. That’s why we always look at all 
kinds of opportunities to expand our businesses. This includes developing our families of 
channels, building up diversification ventures, launching new digital services and also 
advancing our geographical expansion.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                           
20 The loans receivable relate to TCM (via M6) 
21 Of which EUR 87 million held by M6 (2006: EUR 196 million) 
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CONSOLIDATED INCOME STATEMENT

In EUR million
2007 2006

Full year Full year

Revenue 5,707         5,640         
Other operating income 71              86              
Consumption of current programme rights (2,048)       (1,968)       
Depreciation, amortisation and impairment (213)          (217)          
Other operating expense (2,689)       (2,764)       
Impairment of goodwill and amortisation of fair value adjustments on
acquisitions of subsidiaries and joint ventures (142)          (14)            
Gain from sale of subsidiaries, joint ventures and other investments 76              207            
Profit from operating activities 762            970            

Share of results of associates 60              72              
Earnings before interest and taxes ("EBIT") 822            1,042         

Net interest income / (expense) (4)              2                
Financial results other than interest 26              33              
Profit before taxes 844            1,077         

Income tax income / (expense) (170)          34              
Profit for the year 674            1,111         

Attributable to:
RTL Group shareholders 563            890            
Minority interest 111            221            

674            1,111         

EBITA* 898            851            
Impairment of goodwill and of disposal group (133)          -                
Amortisation and impairment of fair value adjustments on acquisitions of
subsidiaries and joint ventures (19)            (14)            
Amortisation of fair value adjustments on acquisitions of associates -                (2)              
Gain from sale of subsidiaries, joint ventures and other investments 76              207            
Earnings before interest and taxes ("EBIT") 822            1,042         

Earnings per share (in EUR)
- Basic 3.67           5.79           
- Diluted 3.67           5.79           

* EBITA represents earnings before interest and taxes excluding impairment of goodwill and of disposal group, and amortisation

 and impairment of fair value adjustments on acquisitions and gain from sale of subsidiaries, joint ventures and other investments.
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CONSOLIDATED STATEMENT OF RECOGNISED INCOME AND EXPENSE

In EUR million

For the period ended 31 december 2007 2006*

Foreign currency translation differences (6)             1               
Change in fair value of cash flow hedges (35)           (39)           
Change in fair value of available-for-sale financial assets 2               2               
Defined benefit plan actuarial gains 9               10             
Income tax on income and expense recognised directly in equity 3               6               

Income and expense recognised directly in equity (27)           (20)           

Profit for the year 674           1,111        

Total recognised income and expense for the year 647           1,091        

Attributable to :
RTL Group shareholders 537           873           
Minority interest 110           218           
Total recognised income and expense for the year 647           1,091        

* restated  
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CONSOLIDATED BALANCE SHEET

In EUR million
31 December 31 December

2007 2006 *
Non-current assets
Programme rights 80 93
Goodwill 3,130 3,144
Other intangible assets 357 336
Property, plant and equipment 341 354
Investments in associates 466 573
Loans and other financial assets 542 482
Deferred tax assets 559 392

5,475 5,374

Current assets
Programme rights 1,293 1,390
Other inventories 40 46
Income tax receivable 117 122
Accounts receivable 1,833 1,742
Cash and cash equivalents 535 348
Assets classified as held for sale 18 9

3,836 3,657

Current liabilities
Loans and bank overdrafts 14 67
Income tax payable 238 218
Accounts payable 1,913 1,933
Provisions 113 160
Liabilities directly associated with non-current assets 
classified as held for sale 12                 1

2,290 2,379

Net current assets 1,546 1,278

Non-current liabilities
Loans 91 39
Accounts payable 306 259
Provisions 110 121
Deferred tax liabilities 83 82

590 501

Net assets 6,431 6,151

Equity attributable to RTL Group shareholders 5,876 5,629

Equity attributable to minority interest 555 522

Equity 6,431 6,151

* restated  
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CONSOLIDATED CASH FLOW STATEMENT

In EUR million 2007 2006
Full year Full year

Cash flows from operating activities
Profit before taxes 844             1,077          
Adjustments for :
- Depreciation and amortisation 170             178             
- Value adjustments, impairment and provisions 227             132             
- Equity-settled share-based payments expenses 13               9                 
- Gain on disposal of assets (104)            (216)            
- Financial results including net interest expense and share of results of
associates (45)              (76)              
Use of provisions (78)              (51)              
Working capital changes 89               (86)              
Income taxes paid (256)            (103)            

Net cash from operating activities 860             864

Cash flows from investing activities
Acquisitions of :
- Programme rights (48)              (45)              
- Other subsidiaries and joint ventures net of cash acquired 57               (36)              
- Other intangible and tangible assets (143)            (113)            
- Other investments and financial assets (168)            (41)              
Current deposit with shareholder (134)            (486)            

(436)            (721)            

Proceeds from the sale of intangible and tangible assets 67               26               
Disposal of :
- TPS, net of cash disposed of -                  (70)              
- Other subsidiaries and joint ventures net of cash disposed of 3                 12               
Proceeds from the sale of other investments and financial assets 285             95               
Interest received 48               28               

403             91               

Net cash used in investing activities (33)              (630)            

Cash flows from financing activities
Interest paid (32)              (12)              
Proceeds from loans 5                 113             
Repayment of loans (66)              (76)              
Net change in bank overdraft (1)                (7)                
Dividends paid (537)            (235)            

Net cash used in financing activities (631)            (217)            

Net increase in cash and cash equivalents 196             17               

Cash and cash equivalents at beginning of year 348 332
Effect of exchange rate fluctuation on cash held (9)                (1)                
Cash and cash equivalents at end of year 535 348

 


